
PrEP has been available in the United States since 2012. Since the HIV prevention
strategy’s debut, a number of advertising campaigns and promotional materials
have been developed by pharmaceutical companies and health departments alike.
When developing your PrEP messaging it’s important to consider how and what
your community has already heard about PrEP. 

13

Instead of saying WHO PrEP is for...
...share WHAT PrEP has to offer

Do you ever wish you had a
better strategy to protect

yourself from HIV?
 

Do you ever experience stress or
distress because of HIV-related

concerns?
 

Does thinking about getting HIV
ever interfere with your sexual

relationships?

ASK CLIENTS
These questions set a different tone
than a risk assessment meant to
determine eligibility, they open up
conversation about the client’s life and
health concerns. These questions allow
the client to direct the conversation
and to reflect on the ways HIV is or is
not impacting their life.

P r E P  M e s s a g i n g  1 0 1

TARGETEDTARGETEDTARGETED
MARKETINGMARKETINGMARKETING

INCREASINGINCREASINGINCREASING
STIGMASTIGMASTIGMA

LIMITSLIMITSLIMITS
INCLUSIVITYINCLUSIVITYINCLUSIVITY

Historically, PrEP has been marketed towards people who are considered 

Additionally, healthcare providers receive guidance to prescribe PrEP

gay, bi, and same-gender-loving men
transgender women

Black and Latinx individuals
young & urban people

condomless sex
recent STI’s

injection drug use
unknown HIV status of sexual partner(s)

 at elevated risk to acquire HIV:

 based on specific risk behaviors:



PrEP is for anyone who wants to protect themselves from HIV.
How has PrEP messaging impacted your clients, their perceptions of PrEP, and
whether or not they think PrEP is for them.
How could your agency’s PrEP messaging be more inclusive?

Considerations

individuality

honor
client
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P r E P  M e s s a g i n g  1 0 1

The “why” will vary client to client
The “why” may change over time

Why would your client prevent HIV using PrEP?

WHAT FACTORS SHAPE DECISION MAKING?WHAT FACTORS SHAPE DECISION MAKING?WHAT FACTORS SHAPE DECISION MAKING?

What core beliefs shape this client’s perspectives and/or actions?

Is the anticipated benefit worth the costs (monetary, time, etc.)?

Is this strategy of HIV prevention worthwhile to the client?

Knowledge
 

Attitudes
 

Beliefs

Shape Your Messaging

Reduce anxiety around HIV
Take control of their sexual health
Increase sexual satisfaction & intimacy
Achieve and maintain health and well-being

Ask about your client’s desire to:
Continued safety
Building confidence in sexual health
Basing health promotion on the client’s life
The client’s strengths, interests, & growth

Focus on: 

Recognize medical mistrust and skepticism?

Respect that some clients may have had negative  
experiences with your clinic/PrEP providing agencies?

Discuss clients first, not PrEP or getting on it?

Practice cultural humility across all agency roles?

Meet clients “where they are at”?

Does your program:
The best programs

offer prevention
strategies in a

context of health,
well-being, dignity,
respect and hope.
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